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A Study of the Historical Stages of Red Tourism Development
LIU Hong—mei
(School of Law and Politics, Ocean University of China, Qingdao 266100, China)
Abstract: Red tourism began with people’s visits of sacred revolutionary sites and resorts after the
foundation of the People’s Republic of China. After some 60—year development, it has evolved from political
homage to a red—culture—based nationwide travel activities. At the same time, the idea of red tourism has
been changed drastically,undergoing shifts from revolutionary tradition education to patriotic education base
construction to red tourist industry. The trend of red tourism development shows the necessity of integrating
red resources for industrialization, highlighting red themes, creating red cultural brand images, and enlarging
red tourism as a public welfare. Only by this way can red tourism undergo sustainable development.
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Jiangxi’s Active Explorations of New Mode and Approach to Red Tourism Development
ZHU Hong
(CPC Jiangxi Provincial Committee, Nanchang 330000, China)

Abstract: Red Tourism is a historically politically influential project which helps increase mass people’s
morale and welfare. Jianxi Province is devoted to the exploration of the field. With rich resources of Red
Tourism and under the goal of building " a preferred destination of Red Tour in China" &" an influential
province of Red Tourism" , Jiangxi manages to create a type of Red Tourism which is integrated, brand—
endorsed, daily-life—embedded and regional-cooperation—highlighted. Great efforts are taken in this respect.
Innovated forms and carriers of the Tourism creates thriving Red Education; development of " Red Tourism
Plus" products enhances the attractiveness of the industry; innovative mode of publicity and marketing
helps enlarge the influences of Red Tourism. In addition, the Province strives to improve tourist facilities
and build a number of classical red resorts. Through deeper inter-regional cooperation in tourism, it realizes
mutual-benefit and win—win development together with other red resorts. Jiangxi has found a new mode and
a new approach to the development of Red Tourism. Its experiences are worthy of reference.
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